
What the Flush?
A look at what Californians are flushing & the campaign to change 
consumer behaviors



Responsible 
Flushing Alliance

A coalition of wipes manufacturers, wastewater 
agencies, and other nonprofits dedicated to educating 
consumers about proper flushing habits.



#FlushSmart Consumer Education Campaign 

• Generating awareness for the “Do 
Not Flush” symbol

• #FlushSmart campaign:
• Free educational materials
• Social media engagement
• Earned media coverage
• Active engagement with 

wastewater agencies

WHAT WE DO





What is the California Consumer Education Requirement?

1.  Statewide consumer education/outreach campaign in English & 
Spanish

• Educational materials/activities for Pre-K to 8th Grade
• Free and downloadable from FlushSmart.org

3. Participate in a sewage collection study
• RFA with CASA and INDA
• RFA collected video, photos, and on-site interviews for consumer 

education

4. Consumer opinion surveys annually
• First conducted in 11/21; second 11/22; third 11/23; Nat’l survey 2024

5. Provide wastewater agencies w/messaging on the “Do Not 
Flush” symbol

• Speaking engagements at NACWA, CASA & other wastewater 
conferences

• Toolkits and newsletters for wastewater agencies

6. Report to Senate Committees + annual report for State Water 
Board website https://www.waterboards.ca.gov/water_issues/programs/sso/docs/responsible-flushing-

alliance-2022-annual-report.pdf

2. Multimedia campaign to promote the “Do Not Flush” symbol
• Paid digital advertising on Facebook, Instagram & TikTok
• Print ads in national magazines

https://www.waterboards.ca.gov/water_issues/programs/sso/docs/responsible-flushing-alliance-2022-annual-report.pdf
https://www.waterboards.ca.gov/water_issues/programs/sso/docs/responsible-flushing-alliance-2022-annual-report.pdf


What 
People 
Say They 
Flush



But what are they 
really flushing?

• Collection study took place at IEUA and Central San in 
October 2023.

• 1,745 samples were collected, sorted and identified over 
4 days. 

• Items collected during peak flow times.



Collecting 
Samples



Separating 
Items



Rinsing 
Samples



Sorting onto 
Tray



Identification



Sample Book 



Photograph Each Sample



Record 
on Data 
Sheets



3-Person ID 
Verification 
Process



Sorting 
onto Tarp



Surprising Results:



Baby Wipes

Baby wipes fully intact



Cleaning Wipes

Sanitizing & household cleaning wipes fully intact



Facial & Makeup Wipes

Facial & makeup removal wipes fully intact



Paper Towels were 53% of samples!

Paper towels mostly or fully intact



Flushable Wipes were 0.9% of samples

Flushable wipes were very soft and falling apart



“What’s Getting 
Flushed” Video

• https://www.youtube.com/watc
h?v=L-UD6KB8AVA

https://www.youtube.com/watch?v=L-UD6KB8AVA
https://www.youtube.com/watch?v=L-UD6KB8AVA


#FlushSmart in Action
- Campaign Concepts
- Educational Resources
- Stay Connected…we are here to help!



2023 #FlushSmart 
Success

The Clog Monster makes his Hollywood debut!







https://www.youtube.com/watch?v=BPtmYeWMbSQ

https://www.youtube.com/watch?v=BPtmYeWMbSQ


TikTok Launch



Movie Poster PSAs



Link to 2023 Annual Report: 
https://www.flushsmart.org/wp-content/uploads/RFA_CA_AnnualReport2023-compressed.pdf

https://www.flushsmart.org/wp-content/uploads/RFA_CA_AnnualReport2023-compressed.pdf


2024 #FlushSmart 
Campaign
- Youth Cinema Project
- Toilet Crimes
- Potty Training for Grownups



• 3 LA County school districts 
participating 

• Grades 4-12 participating in 
25 schools 

• 4-weeks for groups to 
complete :30-:90 PSAs

• Awards ceremony in April

RFA and LACSD Partnership

Youth Cinema Project



The Problem The Solver The Solution

The Clog Monster has caused enough problems and now our "Toilet Detective" is coming to help solve our 
greatest mystery: "the toilet crimes we are committing." When our "toilet" realizes just how many crimes are 
being committed, he knows we must provide a solution to help educate Californians (and beyond) and potty 
train our adults so they can stop committing these crimes!



Toilet Crimes will be launched at VidCon in Anaheim on June 
26–27 (Wed–Thurs). The activation is a two-day experience that 
will lead with media invitations/ engagements and be followed 
by passer-by content-capture engagement opportunities:

Day One
• Toilet will be stationary at an outside location (open area on 

cement in main walkway area)
• Two-wall backdrop that will visually set the stage for the toilet 

to be stationed against
• Toilet will be interacting with a host and passers-by/media

Day Two
• Toilet will move around to 2-3 locations outside of 

VidCon/Anaheim and be accessible to passers-by to engage 
with (no backdrop)

Additional Staging
• Bathroom walls
• Non-flushables
• Crime scene cards

Activation Flow



FlushSmart In Action

2024 Toilet 
Crimes



Creative Concept – Setting up the problem Work-in-
Progress



FlushSmart In Action

The 
Solution 
to Toilet 
Crimes



Work-in-
Progress



Educational Materials
- Free and downloadable from www.flushsmart.org



Educational + 
Enrichment Materials

• 25 activity sheets (each in 
English and Spanish)

• Dogs Against Clogs Coloring 
Books + Storybooks

42



Infographics & PSAs

43

“Resources” on 
Education Tab of 
website





Stay Connected!

• Newsletter sign up at bottom of 
homepage



Lara Wyss
President, RFA
lara@flushsmart.org
206-487-4570

mailto:lara@flushsmart.org
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