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PERFORMANCE OVERVIEW 

Top Insights:
● Earned over 2.1 million impressions an average cost of $1.66 per thousand impressions 
● Garnered over 20K+ clicks at a cost per click of $0.17 and
● Overall click through rate was 0.96%, which falls under the healthy range    
● The English-speaking audience was slightly more engaged than the Spanish-speaking audience, earning a 

higher click through rate at a lower cost per click than the Spanish-speaking audience 
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English $2,490.38 69.99% 1,567,409 73.26% 15,086 73.74% 0.96% $1.59 $0.17

Spanish $1,067.62 30.01% 572,249 26.74% 5,372 26.26% 0.94% $1.87 $0.20

Total $3,558.00 100.00% 2,139,658 100.00% 20,458 100.00% 0.96% $1.66 $0.17



WHAT WE LEARNED & MOVING FORWARD

Here’s the list of things we learned from this campaign
● Mobile phones were the dominant platform generating the most impressions and clicks 
● Generally speaking, male audiences generated more clicks than the female audiences
● The campaign achieved its primary goal of driving traffic to the landing page, however, it's 

important to note that the campaign faced a challenge in retaining the users or encouraging 
them to engage further with the content. In other words, while it effectively generated interest 
and curiosity among users, it struggled to maintain their attention

Here’s the list of recommendations based on the learnings
● Continue optimizing landing pages in order to ensure their continued effectiveness and 

compatibility with smartphones, tablets, and other mobile devices
○ Prepare the content in bite-sized pieces and incorporate images to break up the text.

● Focus not just on getting users to the landing page but also on optimizing the user experience 
and content to keep them engaged and increase the retention 



Landing Page



Google Analytics

● The landing page pageview increased by 8,000+% compared to the previous term
● The number of Users who are active on the page increased by 10,000+%
● SGA has contacted Google to understand the cause of the extremely low Average Engagement Time. SGA observed 0 Average 

engagement time on all pages within the site 
○ Average engagement time is the average length of time that the web site had focus in the browser. In other words, this 

measures the length of time that the landing page was in focus on a user’s screen.
○ Average engagement time has replaced the old Average Session Duration from the previous Universal Analytics.



Google Display Ads Insight
ENGLISH



DEVICES

● Mobile phones were the dominant 
platform generating most 
impressions and clicks followed by 
tablets

● Tablets account for 48% of 
impressions despite only spending 
20% of the budget. These results 
suggest that tablets are an efficient 
platform for generating awareness, 
however, they were no more or less 
effective at generating clicks than 
smartphones.



Top 5 Placements

● The majority of this campaign’s top-performing advertising placements were on YouTube 
Channels with a few mobile applications also showing good performance. 



LOCATIONS

● San Francisco County received the most clicks, followed by Santa Clara County, and then 
Alameda County. The 3 counties also generated the most impressions, with Santa Clara 
generating slightly more than San Francisco.

● Napa County and Marin County served much fewer impressions and generated much fewer 
clicks in comparison to the other counties



The above chart shows which age group generated the most and least impressions and clicks 
● The unknown group generated around 51% of the total impressions 

○ The unknown represents that audience which has opted out of demographic 
targeting and is an increasing part of the population as data protection becomes a 
larger concern in people’s minds.

INSIGHT: AGE 



INSIGHT: GENDER 

The above chart shows which gender group generated the most impressions and clicks
● Males generated more clicks and impressions than females.
● A high percentage of clicks and impressions are attributed to unknown sources



The above chart shows which household income group generated the most impressions and 
clicks
● The unknown demographics generated about 62% of the total impressions
● The lower 50% HHI group generated roughly 6% of total impressions and 15% of total 

clicks

INSIGHT: HOUSEHOLD INCOME



INSIGHT: AUDIENCE

The above chart shows which interest based audience group generated the most clicks 
● Those who are interested in Broadcast and Network News and Local News generated 

roughly 43% of total clicks earned together



ASSETS (ENGLISH)

Best Performing
● Headline: Don’t Flush Tissues and Meds
● Description: Tissues and medications clog plumbing and cause pollution. Do not flush.
● Images:

Poorest Performing
● Headline: Don't Rush to Flush
● Description: If it's not human waste or toilet paper, it doesn't belong in the toilet. Find out more.
● Images:

Here are some of the best and poorest performing assets. 
Assets are compared to others of the same type. 



COMBOS (ENGLISH)
Here are the top image-based combinations. These combinations are ranked by 
the number of times they appeared on the Display Network



COMBOS (ENGLISH)
Here are the top text-based combinations. These combinations are ranked by 
the number of times they appeared on the Display Network



Examples of Spanish Ads (Desktop)Ad Screenshots



Google Display Ads Insight
SPANISH



DEVICES

● Mobile phones were the dominant 
platform generating most 
impressions and clicks followed by 
tablets



Placements (Top 5)

● Unlike English ads, Spanish ads were mostly shown on mobile applications.



LOCATIONS

● San Francisco County served by far the most impressions, followed by Santa Clara County 
and Alameda County. The 3 counties also generated the most clicks as well.

● Marin County and Napa County served much less impressions and generated much less 
clicks compared to the other counties



The above chart shows which age group generated the most and least impressions and clicks  
● The age group of 45-54 and 65+ generated roughly 40% of total impressions and clicks

INSIGHT: AGE 



INSIGHT: GENDER 

The above chart shows which gender group generated the most impressions and clicks
● Males generated more clicks and impressions than females
● Females generated a lower amount of clicks in proportion to impressions, indicating 

they may be less interested than their male counterparts



The above chart shows which household income group generated the most impressions and 
clicks
● The lower 50% HHI group generated roughly 7% of total impressions
● The unknown demographic generated roughly 16.9% of total impressions

INSIGHT: HOUSEHOLD INCOME



INSIGHT: AUDIENCE

The above chart shows which interest based audience group generated the most clicks 
● Those who are interested in Journalism, Local News, and Newspapers generated 50% of 

the total clicks among Spanish-speaking individuals 



ASSETS (SPANISH)

Best Performing
● Headline: No se apure a tirar la cadena (Don't rush to flush the toilet)
● Description: Los medicamentos y pañuelos faciales pueden obstruir las tuberías y causar contaminación.. 

(Medications and facial tissues can clog pipes and cause contamination.)

Poorest Performing
● Headline: No tire medicamentos de gripe (Don't throw away flu medicines)
● Description: Medicinas y pañuelos desechables causan contaminacion y problemas de plomería. Aprenda màs. 

(Medicines and disposable tissues cause contamination and plumbing problems. Learn more)

Here are some of the best and poorest performing assets. Assets are compared to 
others of the same type. Both best and poorest performing images were the same 
as the English campaign, but the headlines and descriptions were different. 



COMBOS (SPANISH)
Here are the top image-based combinations. These combinations are ranked by 
the number of times they appeared on the Display Network



COMBOS (ENGLISH)
Here are the top text-based combinations. These combinations are ranked by 
the number of times they appeared on the Display Network



Examples of Spanish Ads (Desktop)Ad Screenshot


