
 I N T R O  T O  R F A



W H O  I S  R F A ?
 

T h e  R e s p o n s i b l e  F l u s h i n g
A l l i a n c e  i s  a n  i n d e p e n d e n t

5 0 1 ( 6 )  n o n - p r o f i t
o r g a n i z a t i o n  d e d i c a t e d  t o

c o n s u m e r  e d u c a t i o n
r e g a r d i n g  s m a r t  f l u s h i n g

h a b i t s .
 
 

  



Purpose Statement

Our purpose is to educate consumers on
keeping their homes + communities healthy by
knowing what not to flush + other
#FlushSmart tips. 

Our aim is to share knowledge regarding
proper disposal practices of wipes
highlighting the "Do Not Flush" symbol for
wipes as well as other "what not to flush"
items commonly found in fatbergs. 

RFA fulfills consumer education needs rather
than lobbying. 
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OUR TARGETED EFFORTS 

Stakeholder Relations

Earned Media
Over the course of the year, we've published 13

signature stories, ranging from trade magazines to
larger outlets. We've also tracked existing media
interest in covering responsible flushing to adapt

our earned media approach accordingly.  

Social Media
We've elevated our social media presence by

producing thoughtful organic content, engaging
with relevant partners and highlighting our on-

the-ground efforts to support responsible
flushing.

We have worked with over 10
wastewater groups and other
organizations to disseminate
consumer education resources,
especially ahead of events like Flush
Smart Day and Thanksgiving.

Paid Media
Our targeted consumer education ads campaign, or
paid media outreach, has yielded significant outreach
with millions of impressions. We use our Drive
Research consumer data to identify target audiences
for the largest yield. 

Educational Resources
We've also created multiple Spanish 

and English educational resources for 
a variety of audiences. Whether 

you're teaching children about the 
Clog Monster or looking to 

understand flushing hygiene, we 
have materials for you.
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Paid Digital
Advertising



USA TODAY Winter Travel GuideLife & Style Magazine

Print Paid
Advertising



FLUSH SMART DAY

A signed resolut ion from Assemblymember Bloom
Live news interview with local  Sacramento press
Media & socia l  media buzz garnered onl ine
Increase in traff ic  to the RFA website

On the inaugural  Flush Smart Day,  July 1,  2022,  we
accomplished:







Upcoming Paid
Digital Advertising
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